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Autotrader Shows Car Shoppers the Ease of Online
Car Shopping in New "Dealer Chats" Campaign
Ad highlights dealership capabilities available from home

ATLANTA, June 8, 2020 /PRNewswire/ -- Over the past few months,
consumers have adjusted to managing nearly all aspects of life from home,
including everything from working to shopping. Even the most difficult tasks
can get done from home, like buying a car. Autotrader today announced its
latest national advertising campaign, "Dealer Chats," to show shoppers how
surprisingly easy car buying can be in the new normal.

Building on the "Still Moving" campaign, "Dealer Chats" was developed with
global creative agency 72andSunny New York to help car shoppers navigate
the different challenges they face in the age of COVID-19. The commercial
was filmed entirely remote on an iPhone 11 by Tool of North America and
"Saturday Night Live" director Paul Briganti. From virtual vehicle tours to
delivery at your doorstep, shoppers are looking for digital assistance for
every part of their life and need the tools to help them weigh their options
from home to order, test drive and eventually purchase. The spot brings the
dealership showroom experience to a shopper's home, with scenes of buyers
video chatting and texting with dealers, allowing them to ask all the
questions they may have about a car's features.

"We have seen the way we shop change drastically and many consumers
are not aware of the options available to them to purchase a vehicle safely,"
said Greta Crowley, vice president of marketing for Autotrader. "We
introduced Dealer Home Services in March to give car shoppers a way to see
what options they do have from dealers while they are at home. Now you
can take a virtual tour of a car from the comfort of your own couch, take a
test drive from your front door and even buy the car from home with
touchless delivery."

View the "Dealer Chats" commercials at Corporate Policy and What Is Today.

Autotrader's latest national campaign will air nationally across cable,
network and streaming television platforms, with a focus on premium
content across entertainment, late night and sports. The campaign also will
include a digital-first approach through social media, paid search, custom
sponsorships and content on Hulu, YouTube, Roku and Amazon, among
other platforms—offering interactive and engaging experiences to online
audiences.

Extraordinary times demand extraordinary service where online services are
more important than ever before. Autotrader is reaching car shoppers in a
way that is both safe and convenient by delivering an easy, informational
and virtual shopping and buying experience. For more information on
Autotrader's Dealer Home Services, visit
https://www.autotrader.com/information/dealer-home-services.

Consumers can stay up-to-date on the latest Coronavirus news and advice
for car owners and shoppers from Autotrader editors at
https://www.autotrader.com/car-news/coronavirus-news-and-advice-car-
owners-and-shoppers-281474980000716.

For more information and news from Autotrader, visit press.autotrader.com,
follow us on Twitter at https://twitter.com/Autotrader_com (or
@Autotrader_com), Instagram
at https://www.instagram.com/autotrader_com/ (or @autotrader_com), like
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our page on Facebook at https://www.facebook.com/autotrader/, add us on
Snapchat (@Autotrader_com), at
https://www.linkedin.com/company/autotrader-com, and follow us on
LinkedIn.

About Autotrader
Autotrader is the most recognized third-party car listings brand, with the
most engaged audience of in-market car shoppers. As the foremost authority
on automotive consumer insights and expert in online and mobile marketing,
Autotrader makes the car shopping experience easy and fun for today's
empowered car shopper looking to find or sell the perfect new, used or
Certified Pre-Owned car. Using technology, shopper insights and local
market guidance, Autotrader's comprehensive marketing and retailing
solutions allow consumers to build their deal online, and guide dealers to
personalized digital marketing strategies that grow brand, drive traffic and
connect the online and in-store shopping experience. Autotrader is a Cox
Automotive™ brand. Cox Automotive is a subsidiary of Cox Enterprises. For
more information, please visit http://press.autotrader.com. 

About Cox Automotive
Cox Automotive Inc. makes buying, selling, owning and using cars easier for
everyone. The global company's 34,000-plus team members and family of
brands, including Autotrader®, Clutch Technologies, Dealer.com®,
Dealertrack®, Kelley Blue Book®, Manheim®, NextGear Capital®,
VinSolutions®, vAuto® and Xtime®, are passionate about helping millions of
car shoppers, 40,000 auto dealer clients across five continents and many
others throughout the automotive industry thrive for generations to come.
Cox Automotive is a subsidiary of Cox Enterprises Inc., a privately-owned,
Atlanta-based company with revenues of $21 billion. coxautoinc.com
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